
Education

Master of International Business and Commerce 2009 – current
University of Sydney Australia
Major: Marketing (Distinction average)

Bachelor of Business Administration May 2007
University of Wisconsin Oshkosh The United States
Major: Marketing, GPA: 3.55 (Dean’s List, Honor Roll 2002 – 2007)
Emphases: Advertising, Graphic Design, Global Business, Japanese

Professional Experience

AIR FRANCE KLM Australia
Marketing trainee September 2009 – March 2010

• Collaborated with top management to launch a website dedicated to trade, managed production of 
   content, and participated in organising events in 5 major Australian cities to ensure successful launch of the website
• Created online, print and PR collateral for the campaign celebrating 75th anniversary of KLM in Australia 
   resulting in index 220 of email database acquisition, index 148 site visits, and over $100K of media exposure
• Developed a strategy for an advertising campaign in Perth with a budget of $30K by conducting primary 
   and secondary market research
• Implemented a programme to boost loyalty membership through electronic direct marketing campaign
• Corresponded with different stakeholders to organise nation-wide events for corporate clients including 
   conference participation, Cuisine Now Event, and French Film Festival
• Proposed an improvement of existing services through the head office innovation platform

FITNESS CLUB ENERGY Russia
Marketing manager May 2008 – February 2009

Fitness Club Energy is one of the largest in the far eastern Russia. It is known for its proactive role 
in the community, commitment to excellent service and innovative culture.

• Developed company’s brand identity and all supporting communications material
• Initiated and designed a program for corporate clients to increase membership and build customer loyalty
• Planed fully-integrated campaigns and managed budgets
• Drove all marketing communications activity including advertising and development of a company website
• Monitored and reported on the effectiveness of strategies and campaigns 

RISDALL ADVERTISING AGENCY INTERACTIVE (RAAi) The United States
Web designer/developer October 2007 – April 2008

RAAi is a part of an elite group of the upper 1% of all advertising agencies, web developers, public relations 
agencies and integrated marketing agencies in the United States and Minnesota.

• Implemented new web interfaces and graphics for regional and national corporate clients
• Worked closely with developers and end-users to ensure technical compability and user satisfaction
• Designed and developed using standards compliant code with an emphasis on search engine optimization
• Utilised latest Internet marketing strategies and measurement tools to increase traffic
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Additional Experience

800 Boulevard Advertising Agency The United States
Team President September 2006 – May 2007

• Managed the Coca-Cola Company account as part of the American Advertising Federation’s
   National Student Advertising Competition
• Created $15 million fully-integrated marketing campaign
• Led the formation of the creative strategy and communicated it to the team
• Reviewed all creative concepts to ensure they meet strategic goals

Achievements

• Graduated Cum Laude and received Honours Medallion from the University of Wisconsin Oshkosh
• Received Cross Local Committee Engagement Award from AIESEC International 
• Awarded for scholastic achievement from the International Honour Society Beta Gamma Sigma
• Inducted into the Sales & Marketing Professionals of Northeast Wisconsin Honours Society 
• Earned Deans’ Outstanding Undergraduate Research Award
• Won National Outstanding Award as a member of Model United Nations Delegation
• Graduated from Titan Leaders Emerging And Developing Programme
• Selected for the Future Leaders Exchange Programme sponsored by the U.S. Department of State

Leadership Skills

• Organising Committee President of May Planning Meeting for AIESEC International, 2009
• President of Japanese Club University of Wisconsin Oshkosh, 2005 – 2006
• Supervisor of Summer Cultural Exchange Programme in Russia, 2005
• Manager of school-wide projects at Webster Elementary Oshkosh WI, 2004 – 2005
• President of International Student Association University of Wisconsin Oshkosh, 2003 – 2004
• Leader of freshman orientation on campus as part of Odyssey Week, 2003

Volunteer Experience

• Executed advertising campaign for Student Advertising Summit
• Organised Red Cross Tsunami Relief Fundraising at the University of Wisconsin Oshkosh
• Fundraised for Special Olympics
• Lectured at International Education Center in Russia about studying in the U.S. university
• Helped to build a house for Habitat For Humanity

Scholarships

• Kimberly Clark Management Information Systems Scholarship, Spring 2005
• Robert & Kathleen Lindgren Scholarship, Spring 2005
• Rotary Youth Leadership Award, Spring 2005 
• Salmon Scholarship, Fall 2005, Spring 2005
• Study Abroad Scholarship, Fall 2004
• Bollom Family Scholarship, Spring 2002
• Sakhalin Energy Scholarship, Fall 2002
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